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By Conor Dougherty

R
edwood City, in the heart of California’s Silicon Valley,
faced a vexing problem last year. During the busy lunch
hour, downtown was gridlocked, with cars orbiting the
block in search of one of the few prime parking spots,
while just a half block away, a four-level garage was

never full. So the city is trying something new: Installing meters
that charge more for the best spots.

As anyone who has ever circled the block for a marginally better
spot knows, parking is an American obsession. It occasionally boils
over into rage, or worse. Since the parking meter was first intro-
duced 70 years ago, in Oklahoma City, the field has been
dominated by two simple maxims: Cities can never
have too much parking, and it can never be cheap
enough.

Now a small but vocal band of econo-
mists, city planners and entrepre-
neurs is shaking that up, pro-
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In Miami, the Bowls Are Truly Super
Plates, too. Our columnist finds inventive chefs shaping the century’s first great new cuisine

MORE ON SUPER SUNDAY

By Raymond Sokolov

Miami

E
very CEO worth his or her extrava-
gant options package has landed his
Gulfstream here for the Big Game.

The star chefs from elsewhere who’ve para-
chuted into Miami this season—notably
New York tall toque David Bouley—can
count on these fat cats to spend like there’s
no tomorrow on foie gras and bubbly.

But the real food story here is that Mi-
ami has, after almost a century of pressure
from tourists and immigration, evolved its
own way of eating, its own culinary
style—and sophisticated new places
run by local talent. This Miami style
may be the only new American regional
cuisine in our lifetime.

It combines local ingredients like conch
and ethnic flavors from Latin America (cas-
sava, cilantro and the like) with cutting-
edge European technique. Like all true re-
gional American food styles, it grew out of a
collision between early settlers and the new
conditions they encountered—plus, in the
case of Miami, the growth after 1959 of a

flourishing tropical community. There is
plenty of Asia too, but the result can’t be
dumped in the fusion ragbag, where the
parts so often fail to fuse. Here, the compo-
nents have been assimilated into a post-eth-
nic urban style that expresses Miami today.

You can taste it on the laid-back patio
of Nemo’s by ordering grilled local black
grouper that’s served with shaved hearts
of palm salad, originally a Seminole dish,
along with avocado, blue crab and piquant
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Free-market economists are overhauling a frustration
of American life—and erasing what may be one of
the last great urban bargains.
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At Michy’s: From left, pot
de crème, grilled steak

and black cod.
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While You’re Waiting in Traffic … 
OK, so you’ve got a parking horror story--who doesn’t! But how good is your grasp of parking trivia? 

Sources: Parking Market Research Corp.; “The High Cost of 
Parking” by Donald Shoup; New York Police Department; 
various public records Answer: 1D, 2A, 3B, 4D, 5C, 6A, 7B, 8B, 9B, 10A

Who invented the parking meter?  
A) James Ritty 
B) Henry Ford 
C) Rudolf Diesel
D) Carl Magee 

The first parking meter cost 5 cents
an hour. Adjusted for inflation,
how much would that be today?
A) About 75 cents
B)  About $2
C) About $5
D) About $20

The largest private parking company in the U.S., by
revenue and number of spaces, is:
A) Universal Parking Inc. 
B) Central Parking Corp. 
C) American Parking Corp. 
D) Larry’s World of Parking Inc.  

In 1960, New York started it’s first crew of “meter 
maids.” When did the city hire its first meter man? 
A) 1961
B) 1980
C) 1972  
D) 1967 

Before San Francisco  limited the number of parking 
permits to four per household, this
celebrity had amassed 26  permits.
A) Robin Williams
B) Carlos Santana
C) Danielle Steel  
D) Danny Glover

In 1999 comedian Jerry Seinfeld bought an old 
plumbing store in New York, and converted it into 
a garage. How many cars can it hold?
A) four 
B) 10
C) 20
D) 40

According to a study of bike accidents
in six states, how many involved hitting 
the open doors of parked cars?
A) About 5%
B) About 1%
C) About 25%
D) About 50%

Fed up with traffic and streetcars not making their 
routes on time, in 1920 Los Angeles banned curb
parking. How long did it last? 
A) 19 hours
B) 19 days  
C) 19 weeks
D) 19 months

About how much do Americans spend on parking 
each year?
A) $6 billion
B) $14 billion
C) $23 billion 
D) $33 billion   

What percentage of that total goes to state 
and local government (as opposed to private 
parking companies)? 
A) 25%
B) 30%
C) 40%
D) 50%

10

moting ideas like free-market
pricing at meters and letting de-
velopers, rather than the cities,
dictate the supply of off-street
parking. Seattle is doing away
with free street parking in a
neighborhood just north of
downtown. London has meters
that go as high as $10 an hour,
while San Francisco has been
trying out a system that moni-
tors usage in real time, allowing
the city to price spots to
match demand. (A re-
cent tally there showed
that one meter near
AT&T Park brings in
around $4,500 a year,
while another meter
about a mile away
takes in less than $10.)
Gainesville, Fla., has
capped the number of
parking spots that can be
added to new buildings;
Cambridge, Mass., works
with companies to reduce
off-street parking.

Economists have long
made the case that the so-
lution to the parking
crunch many cities face
lies not in more free or
cheap parking but in
higher prices. The idea is
that higher prices result
in a greater churn—and
get more people on buses
and subways—which
leads to more open
spaces. But this notion
has often run up against
city planners and retailers
arguing that cheap and
plentiful parking results in
more commerce and, thus,
higher sales taxes and a vi-
brant economy.

Now, in places like Red-
wood City, some officials
are finally listening.
One reason is that after
decades of losing people
to the suburbs, many city cen-
ters are swelling again. Many of
these new residents are bring-
ing cars with them, creating the
kind of traffic that makes them
yearn for the suburbs again.

One of the most influential of
the parking gurus is Donald
Shoup, a professor at the Univer-
sity of California, Los Angeles
who commutes on a bicycle.
Since the publication in 2005 of
Mr. Shoup’s “The High Cost of
Free Parking,” he has become
something of a celebrity at aca-
demic gatherings and parking-in-
dustry meetings. Lines form at
his book signings. “He’s a park-
ing rock star,” says Paul White,
of Transportation Alternatives,
a New York group that advocates
for pedestrians and bicycles.

Mr. Shoup charges as much
as $5,000 for speaking engage-
ments, accuses cities of “mis-
management of the worst sort”
and labels some transportation
engineers “charlatans” for their
misguided parking policies. He
has no shortage of invitations.
“A lot of people thought I was
nuts until the book came out,”
says the 68-year-old professor,
who has a fondness for tweed
coats and has owned a total of
three cars over his lifetime.

Mr. Shoup has popularized
what might be called the “85%
rule”: Cities, he says, should
charge whatever rates lead to
about 85% of the spots being
filled up at any given time, mov-
ing rates up or down as demand
fluctuates. The 85% target now
serves as a policy guideline for cit-
ies including Portland, Ore., and
Anchorage, Alaska.

In Portland, bus ridership to
its Lloyd District, a shopping
area and home to the NBA’s Port-
land Trail Blazers, has in-
creased to 33% of traffic, from
10% a decade ago. One reason:
Parking prices have been raised
to about 75 cents an hour from
free, nudging store and office
employees onto the bus.

Dan Zack, downtown devel-
opment coordinator for Red-
wood City, has bought in. A few
years ago, his boss presented
him with a problem. “He said,
‘We’re adding a million visitors
every year, but only 600 new
parking spots—make it work,’ ”
Mr. Zack recalls. After visiting
neighboring cities and reading
books like “The Dimensions of
Parking,” Mr. Zack was handed

an article by Mr.
Shoup.

The city re-
cently raised rates
to 75 cents for
some prime down-
town spots that
had been free, and
ditched its one-
hour time limits, so
cars can prepay for
as long as they’d
like. The move has
helped steer more

cars to underutilized
parking garages
away from the main
drag.

In the past, Cheryl
Angeles has had to

jump up in the mid-
dle of a coloring
treatment, foil in
her hair and a

black-plastic cape
around her neck, to pop more
quarters into the meter. Twice
the self-storage company re-
gional manager got $25 parking
tickets when she didn’t make it in
time. Now that the time limits
have been removed, she can pay
once and return when the ap-
pointment is over.

The new market-based ap-
proach to parking isn’t being
rolled out everywhere. Many
towns and cities still have lower-
density development, and park-
ing in those places is likely to re-
main free until there’s a short-
age. Also, the most dramatic
parking changes are largely con-
fined to commercial areas—in
residential neighborhoods,
parking continues to be mostly
free and unrestricted.

B
ut the idea has plenty of
detractors, starting with
those who say the price in-

creases fall disproportionately
on people for whom they are a
hardship. Also, many market-
based plans eliminate minimum
parking requirements for devel-
opers, which critics say gives de-
velopers a profit boost and cre-
ates a parking crunch down the
line. And, some merchants re-
main convinced that free or sub-
sidized parking is a necessary in-
gredient to a thriving shopping
district. And, of course, people
at any income level rarely wel-
come paying for something
they’re used to getting for noth-
ing.

“It’s just frustrating that
they keep taking free parking
away,” says Terry Peterson, a
grants and contracts adminis-
trator at Fred Hutchinson Can-
cer Research Center in Seattle.
Ms. Peterson has a 15-minute
commute to her office, where
she parks in one of the area’s
free spots.

In spring, the city plans to
put in new meters that will cost
around $7 a day on average, the
result of a recent study that
found that most on-street park-
ing in the neighborhood has an
occupancy rate of at least 90%.
She says she’ll probably end up
parking at a private lot, which
runs about $1,800 a year.

San Francisco, perhaps more
than any other city, shows how
radically some cities are rethink-
ing their parking. The city is one
of the toughest places to find a
meter spot in all of America,

and there have been a spate of
attacks by angry drivers,
against parking enforcement of-
ficers. One block near the popu-
lar Fisherman’s Wharf has aver-
age stays of four hours—even
though there’s a two-hour time
limit—and some spots are filled
for days at a time.

Recently, the city hired a com-
pany to lay hundreds of
4-inch-by-4-inch sensors along
the streets in someareas. The sen-
sors, which resemble reflectors,
have recorded some 250,000
“parkingevents” across 200 park-
ing spots. City planners can now
tell you which spots are occupied
the longest and how traffic flow
affects parking supplies.

If the sensors get a wider
rollout, the city has floated a
number of ideas. When there’s
a Giants baseball game at AT&T
Park, the city could temporarily
charge about the same as pri-
vate lots near the stadium. The
ground sensors are also con-
nected to the Internet wire-
lessly, which creates the possi-
bility that parking enforcement
officers equipped with PDAs
could get real-time informa-
tion on parking violations
beamed to them. It also means
consumers could get informa-
tion on which parking spots are
open.

About a month ago, the city

also installed new kiosks that
take credit cards as well as quar-
ters, and boosted prices from a
flat rate of $2 per hour to a four-
hour rolling rate that starts at $3
and rises to $5, for a total of $15
for four hours. That’s more than
the day rate at many privately
owned parking garages in the
area. “We’re pricing to match de-
mand,”says Tod Dykstra, chief ex-
ecutive of Streetline Networks,
which installed the sensors.

For Leslie Howard, a yoga
teacher who regularly parks in
the area, her tab has grown to
about $8 a day from $5. Yet park-
ing spots remain elusive. “Peo-
ple are just eating it,” says Ms.
Howard.
 Vauhini Vara in San Francisco

contributed to this article.
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Space Technology: New meters in Redwood City, Calif., left
and above; below, sensors on some blocks in San Francisco.

ONLINE TODAY: Conor
Dougherty discusses the new world
of parking, at WSJ.com/Podcasts.
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Cruise Mexico! As low as $239!††

Book by 02/28/07. †Purchases must be made with a valid MasterCard card. Promo Code MEXICO100 is valid on Flight + Hotel bookings for 2 or more people for 5 nights or longer to Cancun, Los Cabos, Puerto
Vallarta or Riviera Maya. *Hotel prices are in USD, per room, per night, based on double occupancy. Hotel-only prices do not include taxes and/or fees, and are subject to availability. **Flight + Hotel prices are
in USD, per person, based on double occupancy and include airfare, 5 nights hotel, tax recovery charges and $100 discount. Sample prices gathered on 01/18/07 for travel 04/10/07 to 04/15/07. Other restrictions
apply. ††Cruise pricing is per person, based on double occupancy and subject to availability. See www.travelocity.com/mexico for details. MasterCard and the interlocking circles device are registered trademarks
of MasterCard International Incorporated. ©2007 Travelocity.com LP. All rights reserved. TRAVELOCITY, the Stars Design and The Roaming Gnome are trademarks of Travelocity.com LP. CST# 2056372-50.

$100 off flight + 5-nights hotel.
Just book with your MasterCard® card.†

Use Promo Code: MEXICO100

Book by February 28!

$100 Off Mexico!
Mucho savings. Mucho fun.

1-888-TRAVELOCITY
www.travelocity.com/mexico

from 
$1,240

from 
$1,224

from 
$352

from 
$384

H10 Hacienda Maya
All-Inclusive

Riviera Maya

from 
$1,435

from 
$1,358

from 
$454

from 
$400

Riu Palace Las Americas 
All-Inclusive

Cancun

Royal Solaris Cancun 
All-Inclusive

Cancun

Grand Gala Esmeralda Beach
Resort and Spa All-Inclusive

Riviera Maya

Cleveland to: Hotel*
With $100 OFF
Flight + 5-Nights

Hotel**
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